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This visual breakdown offers an in-depth look at the identity of individuals in New Brunswick who
participated in the Queer Atlantic Business Hub community survey. It also highlights a regional
perspective of participants’ challenges and their desired offerings from the Hub.

Gender identity Sexual orientation
woman queer
queer bisexual
man pansexual
non-binary lesbian
genderfluid gay
Two Spirit heterosexual
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Racial identity Other identities
White Francophone
Black rural or remote
Multiracial Acadian

Indigenous: Métis newcomer (less than 10 years)

Latinx/Hispanic person with a disability
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® 2510 34 years old (35%)
® 35to0 44 years old (32.5%)
® 45to 54 years old (15%)




Challenges and barriers

When asked to identify challenges or barriers faced as a 2SLGBTQIA+ entrepreneur or
aspiring business owner, here are the top responses among participants in New Brunswick:

@B) Mental health or burnout 2 {6} Gap in business skills or
identified by 37.5% of participants &’ experience

identified by 29.2% of participants

e Financial literacy, accounting,
FE or bookkeeping challenges €Q/’~ Lack of visibility or trouble
identified by 37.5% of participants 3 %] reaching customers/markets
. . . identified by 25% of participants
Difficulty accessing funding
or investment @ Lack of mentorship or
identified by 37.5% of participants guidance

identified by 32.5% of participants

Other responses: Bias, discrimination, or exclusion (20.1%), limited access to
networking opportunities (16.7%)

Desired offerings from the Queer Atlantic Business Hub

When asked to identify what they would want a new Atlantic 2SLGBTQIA+ business resource
hub to offer, here are the responses in order of priority among participants in New Brunswick:

information on grants, loans, and funding opportunities

online database of queer-owned/led businesses in Atlantic Canada
local or regional meetups and peer groups

access to suppliers, customers, and other partners

business training and workshops
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This initiative is made possible thanks to funding from CQCC’s 2SLGBTQI+ Entrepreneurship Knowledge Hub, with backing from the Government of Canada. Cette initiative est

rendue possible grace au financement du Carrefour du savoir pour l'entrepreneuriat 2ELGBTQI+ du CCQC, avec le soutien du gouvernement du Canada.

4“ an
[Z) UNIVERSITE  [] UNIVERSITY 5 “I Canad'ii CCQC Tt e cacc
%) DE LALBERTA ©) OF ALBERTA %, s duCanaca



